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Instructions for Use:

e Download the template.

e Fill in the details specific to your
business and target audience.

e Use the completed persona to guide your

marketing strategies and campaigns.
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What is an
ldeal Customer
Profile?

An Ideal Customer Profile is a detailed description of a
hypothetical customer that would benefit the most
from your product or service.

There are 8 key Steps to guide you in creating an Ideal
Customer Profile or Buyer Persona.
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Target Audience:

e Who are the ideal
clients for your
service/product?
Example: Startups,
entrepreneurs, small
businesses,
enterprise-level
companies.

e What industries do
these clients belong
to?

Example: Tech,
healthcare, finance,
retail.

-

Demographics:

e What is the age
range of your target
audience?

e Example: 25-45
years old.

e What is the gender
distribution?

e Example: 60% male,
40% female.

e What is their
geographical
location?

e Example: North
America, Europe,
Asia-Pacific.

Psychographics:

e What are their goals
and aspirations?
Example: Securing
funding, expanding
business, improving
customer experience.

What are their pain
points and
challenges?
Example: Lack of
expertise in digital
marketing,
difficulties in scaling
operations.
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4 )
Behavioral Insights:

 What social media channels do they frequently use?

o Example: LinkedIn, Facebook, Instagram, Twitter.

e What type of content do they engage with?

 Example: Blog posts, videos, webinars, infographics.

- J
4 )
Competitor Analysis: Call to Action:

e Who are the main e What action do you want
competitors offering the audience to take after
similar services/products? engaging with your

 What differentiates your content?
service/product from the e Example: Visit website,
competitors? sign up, book now etc.

Customer Journey:

Motivations:
. -
. Comfort likely in

e Convenience

e Price

Visual and Message

Preferences:

e What style and tone
should your marketing
materials convey?

o Example: Professional,
friendly, innovative,
creative.

e Are there any specific
visuals, colors, or
branding elements to
include?

e Example: Company logo,
brand colors.

e What stage of the buying process is your target audience

e Example: Awareness, consideration, decision.

e What objections or concerns might they have about
purchasing your service/product?

e Example: Cost, trust, ease of use.
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Stop Wasting Money on Ads! Get Your Ideal
Customer Profile and Start Driving 7-8

. é Figure Revenue!
Download for FREE
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Thanks for
downloading this
ldeal Customer
Profile template.

Irtiza Ahmed
Founder of Digitized Verse
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